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It is with great pleasure that I welcome 
you to the brand new Marketing 
Cheltenham initiative, which has been 
tasked with boosting tourism value in 
our local economy, increasing the spend 
and dwell time of existing visitors, and 
capitalising on the year-round appeal 
of the town. The strategy is to assure 
a sustainable, town-wide tourism 
partnership, which benefits visitors and 
residents alike.  

Launched in November 2017 by 
Cheltenham Borough Council, in 
collaboration with Cheltenham BID 
and Cheltenham Tourism Partnership, 
Marketing Cheltenham is the B2B 
destination management organisation,
for the town.  

It will manage the already-established 
Visit Cheltenham consumer brand, at the 
same time developing new, business-led 
opportunities and activities. 

We are excited by the prospect of what 
this initiative will deliver for the town 
and indeed what it has already started 
to deliver. We cannot however achieve 
everything that we want to without 
the continued and growing support of 
local businesses, and look forward to 
welcoming you as a member in 2018.

Kelly Ballard 
Manager 

Marketing Cheltenham 

hello there...



we exist to:
• collaborate with and champion 

organisations involved in the visitor 
economy

• promote Cheltenham to regional, 
national and international visitors

• extend the tourism economy to support 
year-round trade across the whole town 

• support and develop a better visitor 
experience and boost the visitor 
economy in the town

• 

we are managed by:
Cheltenham Borough Council 

we are supported by:
Cheltenham BID, Cheltenham Tourism 
Partnership,The Jockey Club (Cheltenham 
Racecourse) and Ellenborough Park.

Plus each and every one of the 
businesses who join as our members, 
thank you.

Our strategic priorities for 2018 are:

• positioning: maintaining and growing 
Cheltenham’s position within the 
tourism marketplace, by updating the 
perception of the town and extending its 
reach beyond the festivals we cherish

• visitors: growing Cheltenham’s Visitor 
Economy and helping it thrive, by 
driving more visitors, encouraging them 
to return, and return more often, and 
increasing their dwell time and spend. 
Growth is targeted at 5% year-on-year 
from 2019 to 2022 (in line with tourism 
growth predictions from VisitBritain) 
from the 2015 baseline of £154million

• collaboration: bringing together 
organisations within the town to work 
together, as well as being at the table 
with other regional and national tourism 
organisations

• businesses: supporting local 
businesses to benefit from the local 
tourism strategy and deliver exceptional 
value for your membership

• experience: developing new products 
and visitor experiences to drive demand 
and positive engagement

• promoting: sustaining and growing 
the visitor and resident information 
platforms as a conduit between visitors 
and tourism businesses 

We seek to be an exceptional destination marketing organisation, attracting 
visitors to Cheltenham throughout the year, and supporting the resident 
experience too. We will also prioritise delivering benefits and value to 
our members, focusing on profitability and sustainability, improving and 
growing the tourism economy. 

2018 
priorities:

our role: 



Marketing Cheltenham will drive the Visit Cheltenham brand, which in turn 
will support the destination profile. All businesses engaged with the visitor 
and resident economies will benefit from...

the destination visitor platform attracting 275,000 visits annually (2016-17) and which is 
being redeveloped to enhance the user interface and to better profile local businesses 
and experiences

visitcheltenham.com;

working with our partners at Cotswolds Tourism as a high profile brand, especially 
overseas. Members will also benefit from a profile listing on www.cotswolds.com

cotswolds.com;

content is and will be king to all our plans, and as well as promoting specific events, 
activities and local storytelling, we will also be embracing a wide range of content  
media and engaging potential visitors on platforms where they are most active.  
We’ll be dovetailing our members and local businesses with the Cotswolds regional 
content plan and the VisitEngland and VisitBritain national and international strategies

content is king;

showing off everything that this fantastic place has to offer. Delivering on visitor desires 
to see, feel, hear, taste, smell and think new things and telling the experiential story  
of the town. We have established relationships with local and regional journalists,  
are building links with national and international journalists and bloggers, and will 
also be developing familiarisation and experience trips for influencers further afield 

PR & influencer relations;

we are undertaking a full review of the visitor information provision and will be  
rolling out a more appropriate, relevant, dynamic and engaging service, with a  
more comprehensive wayfinding provision to encourage town-wide exploration

visitor information & wayfinding;

we have already developed a number of key partnerships which will help deliver more 
visitors to the area and footfall to businesses, including work with Cotswolds Tourism, 
Gloucestershire Airport, Bristol Airport,VisitEngland and VisitBritain. We will continue  
to build more as a conduit for growth and profile

partnerships;

from film and TV location promotion to social media and video, a conferencing and 
events booking service, new bookability measures, and developing new product and 
experience to name but a few. We’re also open to your ideas and wants, and will 
work with you to develop offerings which enhance your business 

much more;

campaigning 
for you 

to an established and growing database of engaged individuals, seeking to experience 
Cheltenham again and again. We have an extensive 2018 schedule planned to 
capitalise on the year-round opportunities for the town

email marketing;



Why join Marketing Cheltenham
Becoming a member will make you part 
of the drive to grow the visitor economy, 
shape its direction and support your own 
business. You’ll get access to a great 
range of benefits and help to secure the 
future too!

What benefits are included? 
As well as being part of an organisation 
making a difference, and being able 
to participate in all of our campaigns 
and initiatives, you will also get specific 
member benefits including:

• Marketing and booking opportunities 
via your website profile, social 
media, PR & Marketing and specific 
campaigns

• National and international promotion 
through our relationships with 
Cotswolds Tourism, VisitEngland & 
VisitBritain

• Market intelligence and information 
relevant to the area and your business, 
from funding opportunities to local 
consultations, footfall figures to major 
events and opportunities

• Business benefits ranging from an 
image library to supplier discounts, 
an expert panel to our monthly 
communications, helping you to 
support and grow your own business.

For a full list of benefits, please 
visit marketingcheltenham.co.uk or 
read through our 2018 membership 
rate card.

join us 
in 2018

Prices start from £195 + VAT - please refer to the 2018 
Membership Rate Card for full fee information. 

how to pay
for 2018
membership:

Send us an email to register as a member. We’ll take you through 
the process step-by-step, helping you to take advantage of 
everything that’s on offer, from your website profile to our 2018 
campaign themes. 

next steps:

The more people we have on board, the more we can take advantage of power in 
numbers, and the benefit of collaboration, ensuring the ongoing success of the 
local tourism and resident economies. 

email us at:

membership@marketingcheltenham.co.uk 

01242 250692 

contact us 

Care of apt marketing & pr



marketingcheltenham.co.uk


